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The meaning of consumption.
One of the most significant consumer behavior concepts is that consumers always buy products because of the meaning they attach to the product rather than what the products do for them. This does not necessarily mean that the consumer disregards the function of the product they intend to buy during purchase. It simply means that any given product's usefulness goes beyond its purpose and is instead more aligned with how the product makes the consumer feel. Any given product's ability to stand out from other similar products lies in how unique its meaning is to the potential consumer (pp 99-100). People always choose a brand that they feel speaks to who they are, their personality, and what they stand for in life.
A good example is how consumers stay loyal to brands such as Nike and Reebok despite the fact that the shoes don't have any unique features that enable them to walk or run faster than if they were wearing other shoe brands. It is a matter of how the shoes make them feel and what the brand means to them as individuals. Due to how Nike has branded itself in the market, when the consumers wear Nike shoes, they feel as if they are making a lifestyle statement and not just merely choosing footwear (pp 99-100). This is why companies like reebok and Nike take time to carefully craft their image by injecting a lot of money in commercial advertisements because they know how important the brand image is in the market place.
Social criticism of marketing (High prices).
According to critics, some of the main aspects that cause prices of commodities to be high in the market include increased distribution cost, too many markups, and a significant rise in the promotion and advertising prices (pp 130-132). High costs of distribution are attributed to the presence of too many intermediaries who are believed to be performing similar functions. Since the intermediaries are believed to be too many, the cost of distribution rises as there are numerous expenses as commodities move from one part to the other in the distribution chain.
Some companies, such as the drug industry, tend to put excessive markups on their products. This, in turn, translates to the consumer buying such commodities at a higher price than if the mark ups were less. This is so because the final consumer price has to cater to the cost of distribution, promotion of the product, the research that went into manufacturing the product, and the product's actual price (pp 130-132). Due to advancements in marketing, most companies put high prices on most of their commodities so they can be able to finance the promotion and advertising of the commodities.


